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Programme Description

The Master of Business Administration (MBA) is for ambitious
professionals who want to strengthen their leadership capability,
expand their strategic business expertise and prepare for senior
management or executive roles. This qualification equips learners
with advanced knowledge and practical skills in business
administration, entrepreneurship and management, enabling them to
lead effectively in both the public and private sectors. The
programme develops a strong foundation in key areas, including

business strategy, entrepreneurship, marketing, project management,
financial management, accounting, and human resource optimisation.

With a focus on the practical application of business and
entrepreneurial theory, the MBA prepares learners to solve complex
organisational challenges, drive innovation and make sound
decisions in dynamic business environments.

You will learn

e o apply advanced business knowledge across key disciplines to evaluate
complex challenges and develop innovative, sustainable business solutions.

How to make effective strategic and business decisions at the senior
management level in both local and global contexts.

Organisational transformation through strategic leadership, intellectual rigour
and sound professional and ethical judgement.

To collect, analyse and synthesise business information and data to support
iInformed, innovative management decision-making.

How to communicate management ideas clearly and persuasively through
critical, coherent and professionally grounded thinking.

Overview Modules and credits

SAQA ID: Accounting and Financial Management 11.25  Entrepreneurship and Business Development 11.25

104707 Leadership and Organisational Behaviour 11.25  International Business 11.25
Macro and Micro Economic Analysis 11.25 Management Of Technology and Innovation 11.25

Number of modules:

9 Operations Management and 11.25
Operational Research

Total credits: Quantitative and Qualitative Data Analysis 11.25  Admission requirements

120 Research Methodology 11.25 To apply for this qualification, a student requires:
Strategic Marketing 11.25 o A Professional Bachelor’s Degree, a Bachelor’s

Mode of study: , ,

Fully online Business Strategy 11.25 Honours, a Postgraduate Diploma, or a relevant
Human Resources and 11.25 qualification at NQF Level 8.
Ch M t

Study duration: ANBE Mianagemen AND

2 years Research Project Part A 4.5 e A minimum of 5 years of work experience.
Research Project Part B 11.25

Module duration: Research Project Part C 6.75

8 weeks (7 weeks of stud

( 4 Research Project Part D 22.5 Fees

and one-week break)

: Electives - Choose Three
How much time

to commit

To see a breakdown of the fees, please
visit our Fees page.

it Public Sector Leadership and Governance 11.25
12 to 15 hours per week Project Management 11.25 VISIT FEES PAGE

Quality Management and
Monitoring and Evaluation

11.25
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